You are the marketing director for a large company, and you are considering whether to rehire your current advertising agency or find a new one. The agency sends you the following information: 

We ran a TV commercial over a two-week period in both New York city and Los Angeles (2000 total consumers: 1000 consumers in each city, and 1000 consumers each week) to estimate the “recall rate” of the commercial. Here are the results:

	
	New York city
	Los Angeles

	Week 1
	60/200
	640/800

	Week 2
	320/800
	180/200


This table shows that, for instance, in week 1, in New York city, out of 200 people only 60 remembered the commercial. 

The agency claims that commercial is catching on (i.e. campaign’s success was increasing over time) and you should continue working with them. As marketing director, do you believe the agency? Why or why not?

